
 

 

 

 

Village of McFarland 

 

Request for Proposals 

Development of a Community Brand to include Logo/Tag Line and Brand 

Implementation Plan. 

 

 

Seven Copies of the Proposal are due October 20, 2014 by 1:00 p.m. 

 

Please submit to: 

Village of McFarland 

5915 Milwaukee Street 

P.O. Box 110 

McFarland, WI 53558-0110 

 



Project Overview 

 The Village of McFarland, WI recently reviewed economic development efforts and has 

set as one if its 2014 goals, the creation of a brand for the Village as well as a branding 

implementation plan.  The goal is to develop an umbrella brand that creates a unique positive 

message to prospective businesses, employees, visitors, residents as well as current community 

stake holders.  The Village has an existing logo which could be used if deemed appropriate after 

research and assessment.  

 

 

Community Profile   

McFarland is a growing lake community with a population of 7,876 located on the southeast side 

of Madison, WI.  The Village maintains a small town atmosphere while offering all the 

advantages of proximity to a large metropolitan area.  Located ½ mile from  Madison’s Beltline 

Highway, 2 miles from Interstate 90 and 5 miles from Interstate 94, the Village provides quick 

and convenient connections to Madison, Milwaukee, Chicago and Minneapolis. 

McFarland supports two active Tax Incremental Financing Districts with an economy comprised 

primarily of service sector businesses.  The Village is interested in attracting new businesses as 

well as growing its own to increase job opportunities, maximize opportunities with existing 

properties to entice redevelopment, attract residents, diversify our economy and add to our tax 

base.  

 

 

Scope of work 

1. Community survey/interviews to solicit input regarding the Village’s identity. 

a. Consultant will work with Village staff to identify community stakeholders including 

but not limited to: 

I. Businesses/Chamber of Commerce 

II. Village Board 

III. School District 

IV. Citizens 

V. Civic organizations 

b. Consultant will prepare a draft and final survey/interview questions and recommend 

techniques (stakeholder interviews, community meetings, webpage, newsletter etc.) 

for Village Staff review. 



c. Conduct survey/interviews over a 3 – 4 day period. 

I. Consultant to identify aspects of the survey/interview process that can be 

coordinated and/or facilitated by Village Staff. 

II. Consultant to conduct interviews and compile survey/ interview results. 

d. Consultant to review previous efforts and reuse/incorporate if appropriate 

e. Consultant to make presentation of results to: Village Staff, Village CDA, Village 

Board and Community. 

 

 

2. Consultant to refine survey results and prepare a report. 

 

3. Develop Village logo, tagline, implementation plan 

a. Develop three alternatives for review by Village Staff, Village Board and the public.  

Consultant to recommend whether to use or modify the Villages existing logo or 

develop a new logo. 

b. Refine alternatives based on comments. 

c. Present alterative to community for comments. 

d. Develop a final draft branding logo/tagline and brand implementation plan. 

e. Presentation of final recommendations to the Village Board. 

f. Prepare final brand logo/tagline and related brand graphic standards (colors, logo 

design, tagline type and font). 

g. Create a brand implementation plan for promoting Village branding which would be 

executed by Village staff. 

h. Consultant to prepare a final report inclusive of tasks listed above. 

 

Required Deliverables 

1. Brand implementation plan. 

2. Brand logo and tagline. 

3. Design concepts for various applications, including but not limited to website, 

advertising, signage, municipal vehicles, work clothing, letterhead and envelopes. 

4. Images for deliverables should be vector-based.  

5. Training for community organizations on implementation branding plan. 

6. Accountability plan that measures the success of branding project. 

 

 

 

 

 

 



Submittal requirements 

1. Signed cover letter briefly stating an understanding of the work, the commitment to 

perform the work and identify a timeframe (not to exceed 120 days).  Summarize the 

benefits your firm brings to the project and why your firm believes it to be the best 

qualified to perform the work. 

2. Proposed project team members: Including a description of the organization, and the 

primary role and responsibilities of each member, include background information of key 

team members and detail their contributions to similar past projects.  Identify the project 

manager and past experiences of that person in managing similar projects 

3. Specific Project Experience:  Provide at lease three examples of similar branding projects 

completed within the last five years with municipalities (prefer similar size). 

4. Include the name, phone number and email of the contact person for these previous 

projects. List the services provided to each client. 

5. Project cost:  Submit a budget proposal identifying the total cost of consultant services.  

Include a breakdown of costs for each deliverable including expenses by phases.  

Estimate out of pocket expenses for items such as travel, work product production costs, 

meals etc. 

6. Identify the use of any subcontractors by the consultants and their qualifications and your 

previous working relationships. 

 

 

Submittal Deadline 

Candidates should submit their RFP with seven hard copies and one electronic copy in PDF 

format by October 20, 2014, 1:00 p.m. Central Standard Time to Pauline Boness at 

pauline.boness@mcfarland.wi.us and by U.S. mail or FedEx at: 

 Pauline Boness, Community Development Director 

 Village of McFarland 

 P.O. Box 110 

 5915 Milwaukee Street 

 McFarland, WI 53558 

 

Please direct any questions about the RFP to Pauline Boness via email or by phone at 608-838-

3154. 

 

 

 

 

mailto:pauline.boness@mcfarland.wi.us


Evaluation Criteria  

 Proposal response meets submittal requirements. 

 Firm demonstrates in-house experience and qualifications with other similar projects. 

 Individuals assigned to the project demonstrate qualifications necessary to complete the 

scope of work. 

 Based on submittal and contact with previous clients, demonstrated ability to provide the 

requests services/ scope of work within budget, timeframe, and working effectively with 

the Village. 

 Proposed cost. 

 Other criteria as deemed appropriate. 

 

 

Selection Process 

The evaluation criteria will be used to develop a short list of firms to be interviewed.  Firms 

selected for interviews will be contacted with details regarding this process .  Interested firms 

must be able to attend the interviewing process in order to be considered for this project. 

1. Anticipated schedule of events 

I. Distribution of RFP-September 18, 2014 

II. Deadline for receipt of responses- October 20, 2014 

III. Interviews- to be determined 

IV. Final selection and project commencement-TBD 

V. Anticipated project completion 3 months from award of contract. 

 

 

Right to Reject 

This request for proposal does not constitute a commitment by the Village of McFarland 

to award a contract.  The Village reserves the right to waive any proposals and to cancel 

the Request for Proposals.  The awarded contract shall be made based on the proposal 

deem to best serve the interest of the Village.  

 


